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Getting to grips
with accessibility

What your charity needs to consider for an
accessible experience.
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Hi! Ian Sarah Simpson

A Senior Experience Designer at Fresh Egg

A Over 20 years experience working across web, apps,
animation and television

A Accessibility advocate at Fresh Egg

A Working in the charity sector and not-for-profit sectors
sparked my interest in accessibility
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What are we covering
today?

What is accessibility?
A What does being accessible mean?

A The role of WCAG (Web Content Accessibility Guidelines)

Why does it matter?
A Legal, cost, and scale considerations

A Impact on performance and policy

Improving accessibility
A ldentifying and fixing issues in live journeys

A Simple, practical improvements
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What does being
accessible mean?

A website or app has been designed and developed to
ensure that all users, including those with disabilities, can:

V Access and interact with content and features
V Understand what is on screen

V Navigate through the website or app with ease
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Accessibility needs aren@
limited to permanent
disabilities

V Design for needs and context

V Creating flexibility to embrace diversity

V Making the ot many people do thatothings, key
targets for design

The Persona Spectrum - Microsoft Inclusive Design
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https://inclusive.microsoft.design/

The role of WCAG (Web Content Accessibility Guidelines)

A A set of international guidelines for making digital content accessible

A Focused on making websites, apps, and tools usable by people with disabilities

A Provides testable success criteria at three levels: A (basic), AA (legal standard), AAA (advanced)
A Regularly updated to reflect new technologies and user needs

A Version 3.0 expected no earlier than 2028
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WCAG guiding principles

Perceivable Operable Understandable

Users must be able to Any functionality on The information and Your content should
understand the your website can be operation of your be robust enough to
information that is operated by various website should be reliably work with
being presented to input methods other understandable assistive technologies
them than just a mouse now and in the future
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What can we expect from WCAG 3.0?

WCAG 2.2 = structured, testable, and enforceable today
WCAG 3.0 = more flexible, user-focused, but still evolving and not yet a legal standard

A Evolving technology and user needs have driven a complete redesign of the guidelines

A WCAG 3 expands beyond traditional web to include mobile, wearable technology, and
emerging devices

A It covers a wider range of content including; static, interactive, multimedia, VR/AR
A Introduces a more flexible scoring model (not just pass/fail)
A Organised into outcomes and methods instead of strict success criteria

A Places more emphasis on real user experience and usability
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omparing WCAG 2.2 to WCAG 3.0

Understanding SC 3.1.4

Abbreviations (Level AAA)

In Brief

Goal
Users can identify and learn what abbreviations mean.

What to do
Provide the expanded form of abbreviations to users.

Why it's important

Some people, including those with cognitive disabilities, may not understand the shortened form of words.

Success Criterion (SC)

A mechanism for identifying the expanded form or meaning of abbreviations is available.

Intent

The intent of this success criterion is to ensure that users can access the expanded form of abbreviations.
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§ Core requirement: Abbreviations explained peveLoring

Explanations of abbreviations are available when first i= Abbreviations explained
used. issues

Except when

+ the abbreviation is:

o used so often it has become a word with its own dictionary entry, such as
“scuba,” “info,” and “HTML"

o used in a logo
o included in a longer phrase, such as “brand DNA,” whose meaning needs to

be defined to meet the non-literal language requirement.

EXAMPLE
(Pass) ‘He has Avoidant/Restrictive Food Intake Disorder (ARFID).’

(Pass) ‘He has [ARFID].’ — (link to a glossary or tooltip.)

(Fail) ‘He has ARFID.” — (first reference, no explanation is available.)

v Tests
This section is non-normative.

Procedure
For any abbreviation in the content:

1. Check that an explanation is available for the first use of the abbreviation.

2. For an abbreviation that has no explanation available, check that it is included in a
dictionary intended for the general public.

Expected result

« #1 or #2 is true.
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Why does it matter?
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The scale of exclusion

16.8 million people in the UK
had a disability in the
2023/24 financial year.

A This represents 25% of the total population.

Family Resources Survey, Department of Work and Pensions

Digital learning for charities



The scale of exclusion

73% of potentially disabled customers
still experience accessibility barriers
on more than a quarter of the
websites they have visited

The Purple Pound
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The scale of exclusion

More than 2 million people
are living with sight loss:

A More than one million blind and partially sighted people living with a long-term, irreversible eye health
condition.

A Around 320,000 people are registered as Sight Impaired or Severely Sight Impaired.
A Every day 250 people start to lose their sight in the UK.

RNIB
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The scale of exclusion

More than 15% of people in
UK are neurodivergent

A About 10% of the UK population has dyslexia.
A An estimated 3 to 4% of UK adults have ADHD.
A Around 700,000 adults and children in UK are on the autistic spectrum.
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The scale of exclusion

70% of worldwide population has
experienced trauma in their lifetime

A About 5.6% will develop PTSD.
A That is an estimated 3.9% of the global population.

UX Content
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The cost of exclusion

UK businesses lose almost £2 billion
a month by ignoring the needs of
disabled people

The Purple Pound
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The cost of exclusion

£65 million in donations each year
could be lost across the charity
sector by not making an online
donation funnel accessible

Giant Digital
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What are your
legal obligations
as a charity?
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Accessibility in legislation

The Equality Act 2010 2018 Accessibility Regulations European Accessibility Act (EAA)

A One single act, easier to A All public sector (and some A Came into force in June 2025.
understand. charities) websites / mobile

apps should meet WCAG 2.1

AA accessibility standards.

A Businesses who operate or

A UK service providers had a sell with EU / member states

legal obligation to make must ensure digital products
reasonable adjustments to and services follow WCAG AA
avoid discriminating against accessibility standards.

disabled users.
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Do you legally need to be accessible?

Public sector and some charity websites and apps have a
legal duty to comply with accessibility standards.

You will have to comply with accessibility regulations for
your website and apps if your charity is:

A Largely funded by the public
A Provides a service essential to the public

A Aimed at disabled people
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Making reasonable adjustments

You can, however, argue that complying with these
regulations in the short-term might be a considerable
burden for your charity.

For example:

1 If making accessibility changes could have an
exceptional impact on your charity® finances

1 If you have a lack of trained staff and resources
available to you to make the necessary changes

1 If you do not offer services to a large proportion of
disabled users

1 If accessibility changes would not make a significant
improvement for your disabled users
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How to get buy-in at your charity

A All your users are affected by A Barriers put a brake on your A Dond become the precedent!
the accessibility of your revenue.
experiences.

A Get ahead of legislative
A Investing now will save you changes.

later: it® cheaper to build it in

than add it later.
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There are so many benefits

Stronger SEO Better performance More Al-friendly Higher conversion

rates

A Clear structure, A Many accessibility A As Al-driven search A A smoother, more
semantic HTML, practices: clean and assistants usable experience
better performance code, less script become more benefits everyone,
and reduced errors bloat, sensible widespread, not just disabled
all contribute to image use, naturally accessible, well- users.
higher search make sites faster. structured and
visibility. Faster sites convert relevant content

better. becomes a major
competitive
advantage.
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The moral and ethical case

You should want to care!
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Improving accessibility
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How to spot and solve accessibility issues

Conduct an accessibility audit

Understand your users

Commission an external agency
A Can be costly
A Youdl get a comprehensive report

Do your own analysis

A Make use of expertise in your team, have they been
considering accessibility during design/development?

A Can you see any obvious improvements?

A Use tools to evaluate your website/app
A Silktide / Lighthouse / WAVE
A Screaming Frog / Al accessibility testing tools (like Siteimprove)

A Search for resources on how do your own accessibility
testing
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Run useability testing sessions
A Moderated or unmoderated testing

A Speak to users who have a variety of accessibility needs

A What assistive technology do they use to access your
website/app?

A How do they interact with your website/app?

A Where do they experience blockers? Are there areas where they
get stuck or do not understand the information in front of them?

A Canthey recommend changes? Is there anything missing from
your website/app that they would expect to see?

Look at your data
A Could GA be showing possible journey blockers?
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‘ £ Other amount ’

Donate monthly
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Accessibility

These checks highlight opportunities to improve the accessibility of your

web app. Automatic detection can only detect a subset of issues and
does not guarantee the accessibility of your web app, so manual testing is
also encouraged.

ARIA
Elements with an ARIA [role] that require children to contain a specific [role] are missing some or all of those
v
required children.
A [rolels are not contained by their required parent element v

These are opportunities to improve the usage of ARIA in your application which may enhance the experience for users of assistive
technology, like a screen reader.

TABLES AND LISTS

A Lists do not contain only <1i> elements and script supporting elements (<script>and <template>). v

A List items (<1i>) are not contained within <ul>, <o1> or <menu> parent elements. v

These are opportunities to improve the experience of reading tabular or list data using assistive technology, like a screen reader.

NAVIGATION

A Heading elements are not in a sequentially-descending order v

These are opportunities to improve keyboard navigation in your application.
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web accessibility evaluation tool
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web accessibility evaluation tool
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Order
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Refresh Navigation Order
Show WAVE Icons

Order, role, and accessible name (what
is read by a screen reader) for all
navigable page elements are listed.

Elements that do not have a function

should not be listed. ﬁio;her amount
Link: Skip to main content v

a Button: Show image credit

a Link: Link to the home page Donate monthly
a Menuitem: Oxfam in Action
g Menuitem: Get involved BEEsT [P PayPal

E Menuitem: Online shop

Menuitem: Shop finder
g Button: Open search 1 —
gTab: Monthly

mTab: One-off
Rl OTHER WAYS TO DONATE
Button: £8

Button: £14

Text input: Other amount
Button: Donate monthly

[ Link: Other ways t? QOnate » It rather seems like a
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e OXFAM OXFAM INACTION v  GET INVOLVED Onlinesshop Shop finder | Q siidide | i || Deson - | X
7 L Accessibility tools How to use (4
DONATE NOW @ Accessibility checker >
£® Color contrast >
Monthly - P Alt text N
& Screen reader >
{ £5 ‘ »¥ Focus order >
£ Other amount 3 Landmarks >
B e @ Links >
BEEST [P PayPal \ | W Impaired vision >
- = -~ ~ G Color blindness >
‘w _ ‘ R | ‘ @ Dyslexia >
OTHER WAYS TO DONATE v / / iy - © Learn about accessibility >
i (7 Give us feedback >
) Login (7 Need help?
It rather seems like a I Tho ADA Deadline Doesn't
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e OXFAM OXFAM IN ACTION v  GET INVOLVED v

DONATE NOW

Monthly

C

’ £ Other amount

Donate monthly

B8t 1P PayPal

OTHER WAYS TO DONATE ‘v
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Online;shop Shop finder Q

It rather seems like a

silktide <[> HTML Desktop

< Accessibility checker

Automated v WCAG 2.2 AA

Form control contrast
WCAG 21AA 141

Text contrast
WCAG 2.0 AA143

Screen reader links
WCAG 2.0 A 41.2

Form submit button
WCAG2.0A3.2.2

Duplicate IDs
WCAG 2.0 A 411



Digital learning for charities

OTRER WAYS T DONATE Vv

< Impaired vision

Impaired vision affects 2.2 billion people globally.
Read more

B

Cataracts & myopia

Amount: 20%

caass()

Cataracts are cloudy areas that develop in the eye's
lens, causing vision to become blurry. Myopia, or
nearsightedness, is a condition where distant
objects appear blurry while close objects can be
seen clearly.

Glare

Yellowing

Loss of peripheral vision
Loss of central vision

Double vision

BEbEo

Double vision, or diplopia, is where a person sees
two separate images of a single object. It is typically
caused by misalignment of the eyes.

Loss of contrast
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< Color blindness

Color blindness affects 8% of all men and about
0.5% of women. Read more

Color greatly reduced
#1in 10,000,000

Green appears weak

FOR EVERY £1 OXFAM SPENDS (&

#1in 100

Red appears weak

Excluding the costs of running our high street and online shops e
f1in 100

Red greatly reduced

#1in 100
79% 10%
is spent fighting poverty is spent on ?';‘? :;:);;e:;soweak
vital support B0,
costs > Blue greatly reduced
#1in 100,000

Color appears weak
#1in 10,000,000
7 0
s T e— R 79% goes towards

CEEELEE

79% 10% 11%
is spent fighting poverty is spent on goes towards
vital support raising the next
costs £l
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What about accessibility overlay tools?

Sign in

C @ ®
@ Eye-Able Assistant @

e j
MM Instant Mode [}

R I % //' pomges ]
- 4

v Y% EXCLUSIVE &2} Bestsellers

Y
w A
&/

B0

—> Advanced Settings
@ Contrast Mode

®.
walitii
nev

Vv Q Enable Blue filter

horse care with
Waterfall Ranch.

Discover now
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